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NZME PRINT ENGAGES

TRUSTED MEDIA**
More trusted than free to air TV for ‘providing information.’
Nearly 4 x moretrusted than Social Media.

Aph Leading. Not misleading.

S Q| GROWING AUDIENCE
—— LILILIl  The Nz Herald engages 293,000morereadersthan it did in 2014~
. rorQ] —and now reaches as many Kiwis as OneNews at 6pm

— : T NzmEss printbrandsreachmore than1in 4 18-29’s. Join the club.

FOCUSED ENGAGEMENT

Readers stay with us morethan an hour aday on average. 8
47% use no other media while they’re readingthe paper ™ ... Andads
geteven more active attention than content”. All eyes on you.

NZ

NEW ZEALAND
MEDIA AND
ENTERTAINMENT

SOURCE: Nielsen CMI Q321-Q2 22 July Fused AP15+. ~Weekly Coverage compared to Q1-Q4 2014 **NZME TellMe Media Engagement Survey 2021. ***NZME TelIME Lifestyle Survey 2021. A
Neuro-Insight x NPA, 2021 “The active attention that Newspapers command makes advertising more memorable and stickier.” EVERYON E's HERE.



NZME PRINT DRIVES SCALE

BIGGER IS BETTER®

Readers spend50%longer on full page ads than half pages - more ??55‘
spacefor key messages and product catalogues. More spaceto b
make an impact. Bigger ad.Bigger impression.

N
D=

FREQUENCY GETS RESULTS

Placing asecond ad gains +23% un-duplicated reach.
Placethreeadsin The NZ Herald Mon-Fri**to reach 810,000
readers, 2.2 times each. Low fatigue. High persistence.

NZME’s printaudiences are more likely than other media audiences”-
[9 including TV viewers" —to be spendingin the next 12 months.From
property to holidays, carsto cellphones, no matter the inflation rate,
they’re notaboutto tighten their belts. Confidentconsumers.

INTENDING TO SPEND
S%

NEW ZEALAND
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ENTERTAINMENT

SOURCE: Nielsen CMI Q221-Q1 22 June Fused AP15+ *Lumen **Mon, Wed, Fri A"TVNZ, MediaWorks, Are Media, * TV One, TV2, Discovery
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NZME PRINT DRIVES OUTCOMES

T 2 PRINT DELIVERS INCREMENTAL REACH

(_®_) Add 836,000 (46%)to your ‘6pm News’ TV audience. Or 1.536Mto
\; Instagram buy. Already on radio? Reach an additional 343,000 with™ 1
NZME’s newspaperbrands. Incremental reach. Incremental cu

PRINT BOOSTS EFFECTIVENESS

Newspapers supercharge campalgns boostlng RO|3x on aver_a e.
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times as effective.”"Advertisein print. See the effect

— 4 1
=-r——1 PRINT DRIVES ACTION ! A
— In the last month, 78% of NZME’s newspaper readers have acted as the |
r01f01 resultofreadinganewspaper —made apurchase, visited a website, .
O shared with others, attended an event. Give readers somethihg to act on. NZ

#' NEW ZEALAND
2% MEDIA AND

ENTERTAINMENT

EVERYONE'S HERE.

SOURCE: Nielsen CMI Q221 -Q1 22 AP15+ *Lumen **Mon, Wed, Fri A https://www.newsworks.org.uk/research/the-roi-study/



THE POWER OF NZME PRINT 9

LEADING ENGAGEMENT DELIVERING SCALE DRIVING OUTCOMES |
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JOIN THE BIG VOICES IN THE ROO

‘Rampant’ bullying

MPtgkesaimatPamanmnt _ 1 ST % ) W

ROLEX

ER PERPETUAL

The New Zealar
#Ferpetnal

ADVERTISEMENT

Harvey Norman

£ NO INTEREST £ NO REPAYMENTS

ABLE ON PARTICIPATING GEM VISA OR GEM CREDITUNE CREDX

e SO : DO GO SMARL

e R :
[ Free
==BONUS & Y5 1000 = GO LAP UI
5100 | 200 | *300 | 5400 | 500 | 600 | 700 | 800 | 900 | <1000 A cHANGE
arrcars | eteamn | oercaro | arrcar | arrcans | arrcans | aercam | cevcars | cercam | cevcam

COMPUTERS HOME APPLIANCES FURNITURE BEDDING
- — 4
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PARTRIDGE

THERE'S NOTHING Arktang = Ascictant Aprs s Wellngon

A\ 5 r - O rwarar « Quewmioan
harveynorman.co.nz | 0800 464 278 % Plan you:fnp ataustralia.com LIKE AUSTRALIA 7 ERE T e ‘ NZ
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SMALL-FORMAT ADS? BIG IMPACT.

Surgeon’s
plea: 1 didn’t
murder wife

A \
Vandals speayed grattt o the foyes walls and stle flems. o creeict

Mallard: Please drop the story ‘ - AR VR j : Eggﬁlcegttjg?ndeas@ﬂ%gttr%

Bernard Orsman

Burzows

Can you make donation?
e

.
Right now, we need donors to help meetjfppr sin
demand for much needed blood and plds;‘p
~

EASILY BOUGHT. EASILY SOLD.

The expert team at New Zealand Gold Merchants loves gold. both for its
intrinsic value and fluid, frictionless liquidity. Put simply, gold is as easy
to buy as it is to sell

“very donation counts towards helping S‘QEII y

Book now
0800 448 325 M
nzblood.co.nz gy

Moving on from other asset classes, like property, can sometimes prove
challenging, but not gold.

INDULGEE

2 -5 March 2023 @
Wynyard Point & Jellicoe Harbour, Auckland Viaduct ﬁ
Become an Exhibitor

Aock " » i

Talk to New Zealand Gold Merchants to buy or sell today.

.
& RS
\ 7>

=\ NEW ZEALAND )
) GOLD MERCHANTS..

Where the smart money goes for gold

' NZ
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gogold.co.nz
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