NZME © THEMARKET
CASE STUDY

) OVERVIEW: )

During August and September 2022, online store TheMarket ran a
print-only campaign with NZME, directing consumers to their
website. NZME was tasked with driving sales, increasing awareness,
and improving brand metrics around trust and credibility.

NZME and TheMarket engaged independent research agency
Kantar to evaluate campaign outcomes.

) CAMPAIGN SUCCESS: )

NZME's newspaper and magazine brands achieved results on

every level. Sales increased, and a new, broad range of potential

shoppers were introduced to the site. This print campaign made

TheMarket a more appealing, trusted, and safe place to shop. As NZ
a result, 55% of those who saw the ads went on to visit or

purchase a product from TheMarket.
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> BY ADVERTISING IN NZME PUBLICATIONS THEMARKET SAW: >

An INCREASE in
average order value by

10.2%

> HOW NZME READERS SAW THEMARKET: >
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of readers liked the adverts they saw
48% of readers found
55% them memorable
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or purchase from the site

An INCREASE in the range of
products purchased, opening
up more product categories
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TheMarket was a safe place to shop
Source: Advertising Engagement Study by Kantar Insights NZ September 2022 EVERYONE'S HERE.



NZME INTRODUCED A COMMERCIALLY
ATTRACTIVE AUDIENCE TO THEMARKET:

78%

of readers were aged :

under 50

54%

of these readers have
children at home under 18

> THE CAMPAIGN BROUGHT A NEW AUDIENCE: >

BEFORE THE CAMPAIGN,

49%

of those surveyed had not visited
TheMarket recently or ever

11%

had never heard of the brand

Source: Advertising Engagement Study by Kantar Insights NZ
September 2022

The NZME campaign
introduced more
'‘OCCASIONAL’' ONLINE
SHOPPERS to TheMarket
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