Arvida ¢

Challenge

Leading aged care provider Arvida
frequently placed its ads in the
puzzle section of local
newspapers, a popular section for
their audience. While this seemed
like a strategic placement, the ads
struggled to capture attention, as
readers were more engaged in

Solution

NZME innovated their approach
and provided a solution that
turned Arvida's ads into a part of
the puzzle-solving experience,
seamlessly engaging the audience
without disrupting their focus.
Collaboration with local
communities to identify key words
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Results

The results of the campaign
exceeded expectations as
the positive feedback from
the target audience validated
this creative approach. The
campaign increased traffic
and session duration on LD
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"To say the campaign worked feels like an understatement. We received a huge amount of feedback from our target
audience, claiming they loved our ads, which led to an unexpected (but welcomed) increase in visits and sales.”
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