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Build on awareness of Export, growing DB's -

consideration in males aged 18-44

WHALWE DID

Full integration of Export across ACC channels as “the beer for us”, encompas

THE 8EE8 FOR HERE

SEND US A PIC OF YOUR ULTIMATE BYC SETUP
FOR THE CHANCE TO PLAY IN THE BYC CHAMPIONSHIP

* STUDIO SPONSORSHIP of + ACTIVATING '‘EXPORT BEER’
“Export Beer Garden Studio” for all Dunedin Beerfest, ACC Golf
broadcasts and podcasts Opens, Jossi Wells Invitational,

Y

3 d rugby/cricket pre-match
'ALENT ENDORSEMENT of G )
R parties at DB bars Glorious setup forthe

Export product, including limited- Expodﬂtthamplonshlpl )

release Export - the SHANDY + EXPORT MERCHANDISE sold

. SAMPLING EXPORT PRODUCT through The ACC online store
at social cricket game shouts,
workplace shouts and a BYC
match at BLACKCLASH
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PROMOTION
SUCCESS

5 MILLION 173

IMPRESSIONS » ENGAGE
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ACC SOCIAL
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ENGAGEMENT

TOP FOR
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WAS DB

EXPORT’S #1
FORRECALL
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‘ : e » OVERHALF v AWARENESS
In one year ACC moulded ARy 3,000+ ¢, ‘Onacard 8™ A6 OFTHEACC'S : o 3 OF 76%
3 ENTRIES INTO AUDIENCE SAY { d g AMONG MALES
an aUt\hent'C partnershlp ACC/EXPORT THEY LIKE DB BOOSTED e
~ with DB that garnered FISHING BOR] . AWARENESS

PRO-AM

| impressive results and
g second-to -none ROI

39% LISTENERS
HAVE BOUGHT
EXPORT INTHE
LAST 3 MONTHS

UNPROMPTED
AWARENESS
OF 44% AMONG
MALES 18-44

SHANDY
SOLD OUTIN
TWO HOURS AT

BLACKCLASH
(1,400+
CUPS SOLD)

CONSIDERATION UP

i ' EXPORT

65% WOULD
CONSIDER CONSIDERATION

PURCHASING IN
THE FUTURE
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